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MITSUBISHI NORTH AMERICA
Most Dangerous Road Campaign

This campaign sought to
showcase the advanced
technology behind the All-
Wheel Control capabilities of
Mitsubishi’s Outlander vehicles
through a hair-raising TV spot
on the World’s Most Dangerous
Road. The story continued online
through enhanced videos, rich
media banners and integrated
messaging across Mitsubishi
branded social media channels.
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MITSUBISHI NORTH AMERICA
Ride The Storm

st aTatorty v pu Ilsubishl‘s All- ontrol r-m&'is
against the toughest winter conditions. Go behind the scenes »
Mitsubishi partnered with
Weather Underground to
chase the first big storm of the
winter. The cars, challenged
by rain, sleet and snow, were
documented throughout the road
trip highlighting their handling
in the toughest of conditions.

H H 2012 1 2012 Outland 2012 Lanc
Online the campaign sought to 2 OnlorJpont e a4 i itk
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road with beautiful photography,
captivating videos and enhanced
BTS content, while highlighting

the vehicle’s key selling features.

The storm chasing begins.

MONDAY, DECEMBER 12™ - SAN PEDRO, CA TO KINGMAN, AZ

Its 5:00 am. on Day 1 of our adventure, and just as Weather Underaround
predicted, the firstsigns of rain are hitling our windshields. It doesn't take long for
these sprinkies to become a storm, transforming the streets around us into
raging torrents that threaten 1o turn LA's legendary trafiic into a real nightmare,
Al-Wheel Contral, get us out of here. As we head north for the San Bernardino
Mountains, 50 does the weather. And at 4,200 feet, our

Mitsubishi - Ride the Storm
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SEE AWC IN ACTION 2012 Outlander ?port : MITSUBISHI
2012 Outtander Sport Starting at $18,795' / With AWC from $23,295' / "MOTORS
from 525,205 wih AWC
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RainSensing Wipers

2012 Outlander
from 524,845 with AWC
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SEE AWCINACTION 2012 Outlander Sport Mg

el About Adverusing - CreteaPage Deveopers - Curers - racy - Terms el Starting at $18,795' / With AWC from $23,295'

concentrate on the road.
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MITSUBISHI NORTH AMERICA
Lancer Digital Outreach

To help educated consumers
about the functionality of the
All-Wheel Control capabilities on
the new Lancer SE, we created

a geo-targeted campaign that
utilized real-time weather data

to highlight features, specifically
relating to what was happening in
their world. The series of ad units
drove to a landing page.

2. The all-new 2012 Lancer SE

Mnsumsnl With All-Wheel Control (AWC)

BUILD & PRICE QUICK QUOTE

Fuel-effictent
All-Wheel
Control.

The best idea since
All-Wheel Control.

FIND A DEALER SCHEDULE A TEST DRIVE

Learn about Mitsubishi's AWC and S-AWC technologies.

™

All-Wheel Control.
All-weather confidence.

Compare models with All-Wheel Control and Super All-Wheel Control.

2012 Lancer SE

+ All-Wheel Control

MIVEC Engine
d Airbags
+ Available FUSE Hands-free Link System!

Starting at

$20,195* BUILD & PRICE

Sign Up For Updates

Hey Wmter is that
all you got'? :

EXPLORE THE 2012 LANCER SE

| 2011 Outlander Sport SE AWC S

+ All-Wheel Controf
+ 29 MPG* Hi
+ Availabl
+ FUSE Ha
+ Availabl

D Navigation with Real Time Traffic
ic Glass Roof

Starting at

$22,995* BUILD & PRICE

Find a Dealer

Hey Winter, is that
all you got?

EXPLORE THE 2012 LANCER SE
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TARGET

Cooper Hewitt “Design Everyday” Great design, g @
_ every day
For Target’s presence in Cooper f
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TARGET

Rodarte for Target

The launch of the Rodarte for Tule Bow Top
Target collaboration consisted Lace Cami

of an engaging site featuring full
screen video to set the tone for
the collection while showcasing
the designer looks and focusing
on the product details and natural
movement of the garments.

The site was complemented by
external rich media units.

Roll Over to Watch Video »

R TARGET®

starting at 24 I M 1 RODARTE
Wi AN -

FOR TARGET®

Roll Over to Wateh Video >
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TARGET
Converse “One Star” launch

Schematic worked with PMH to
create a multi-channel, integrated
campaign for the launch. The
campaign celebrated the idea
that “everyone is a star”.

We created a shopping
destination with shoppable
videos, photo galleries, and a
mix-and-match style feature. We
also created rich media video
banners, Pandora mix tape radio
stations for each star, and a You
Tube Video Contest.

SEE THE CLOTHES, CREATE YOUR LI

L‘L‘K.j

EXPERIENGE THE SOUUD OF MUSICFESTIVALS

VIST THE ADVERTISER SHOWCASE
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DAVID'S RADIO

BERFEST
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ABC
Full Episode Video Player

ABC wanted to put their
programming on the Web while
including ads and maintaining

full control over distribution.

The network’s goal: to create a
powerful, ground breaking and
cinematic player that would grow
the ABC brand, draw in users, and
satisfy advertisers.

We designed a jaw-dropping,
cinematically sophisticated video
player that does justice to the
quality of the ABC programming
it shows.

A3 PN B

LOST ™
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DELL
Adamo Product Launch

For the launch of the Adamo
laptop, Dell wanted to position
themselves alongside other well
known luxury brands. Working
with an international team we
designed a global campaign that
featured the beautiful design
details of this highly covetable
machine.

EXPLORE ADAMO »

El=ETp =]
orpeu
DISGOVER

PERFECT CHEMISTRY

EXPLORE »
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NEIMAN MARCUS
Concept Creative

Concept work for the next-
generation Neiman Marcus
website. Our goal was to replicate
the luxury retail experience
through a combination of high-
touch product imagery, media,
content, and customization. The
intuitive interface also featured
drag-and-drop shopping cart and
“dressing room” functionality.
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AUDI
2004 A8 L Launch

This newly re-designed car
needed an intelligently designed
online advertising campaign

to generate excitement and
awareness. The creative solution
was inspired by the A8 L’s
innovation, performance and
luxury to drive users to register.
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