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Mitsubishi North AMerica

Most Dangerous Road Campaign

This campaign sought to 

showcase the advanced 

technology behind the All-

Wheel Control capabilities of 

Mitsubishi’s Outlander vehicles 

through a hair-raising TV spot 

on the World’s Most Dangerous 

Road. The story continued online 

through enhanced videos, rich 

media banners and integrated 

messaging across Mitsubishi 

branded social media channels.
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Mitsubishi North AMerica

Ride The Storm

Mitsubishi partnered with 

Weather Underground to 

chase the first big storm of the 

winter. The cars, challenged 

by rain, sleet and snow, were 

documented throughout the road 

trip highlighting their handling 

in the toughest of conditions. 

Online the campaign sought to 

balance story telling from the 

road with beautiful photography, 

captivating videos and enhanced 

BTS content, while highlighting 

the vehicle’s key selling features. 
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Mitsubishi North AMerica

Lancer Digital Outreach	

To help educated consumers 

about the functionality of the 

All-Wheel Control capabilities on 

the new Lancer SE, we created 

a geo-targeted campaign that 

utilized real-time weather data 

to highlight features, specifically 

relating to what was happening in 

their world. The series of ad units 

drove to a landing page.
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Target

Cooper Hewitt “Design Everyday” 

For Target’s presence in Cooper 

Hewitt’s design exhibition we 

created a touch screen digital 

display showcasing 10 years of 

Target’s designer partnerships.

 .2Cooper-Hewitt Exhibition 08.28.09

1. Start. All names are dark grey. Featured designers are the largest.

 .3Cooper-Hewitt Exhibition 08.28.09

2. Featured designer detail. Text blurb in medium grey.

 .4Cooper-Hewitt Exhibition 08.28.09

3. Non-featured designer detail. Text blurb in medium grey.

Jennifer Koziol  p.  04



Target

Rodarte for Target

The launch of the Rodarte for 

Target collaboration consisted 

of an engaging site featuring full 

screen video to set the tone for 

the collection while showcasing 

the designer looks and focusing 

on the product details and natural 

movement of the garments. 

The site was complemented by 

external rich media units.

Rodarte for Target     /     11.2.09     /     4

Boutique Experience
4. The Guest is greeted with a grid of all the different looks via  
    video based thumbnails.

5. As the video thumbnails play, messaging will begin to appear, 
    at random alongside the videos.

6. On rollover, the selected video is highlighted while the other
    videos in the grid have a black overlay. 

4 5

6 7

7. On click, the selected video zooms in while the other videos
    fall out of frame.

Rodarte for Target     /     11.2.09     /     10

Rich Media Banners / 160x600
Rodarte for Target     /     11.2.09     /     11

Rich Media Banners / 728x90

Expanded State

Rodarte for Target     /     11.2.09     /     7

Boutique Experience / Full Screen

1. When the Guest clicks “Full Screen” the Rodarte boutique will expand, utilizing 100% of their  
    screen real estate with a seemless, repeating stream of all the Rodarte for Target looks.
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Target

Converse “One Star” launch 

Schematic worked with PMH to 

create a multi-channel, integrated 

campaign for the launch. The 

campaign celebrated the idea 

that “everyone is a star”. 

We created a shopping 

destination with shoppable 

videos, photo galleries,  and a 

mix-and-match style feature. We 

also created rich media video 

banners, Pandora mix tape radio 

stations for each star, and a You 

Tube Video Contest.
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ABC

Full Episode Video Player

ABC wanted to put their 

programming on the Web while 

including ads and maintaining 

full control over distribution. 

The network’s goal: to create a 

powerful, ground breaking and 

cinematic player that would grow 

the ABC brand, draw in users, and 

satisfy advertisers.

We designed a jaw-dropping, 

cinematically sophisticated video 

player that does justice to the 

quality of the ABC programming 

it shows. 

Jennifer Koziol p.  07



Dell

Adamo Product Launch	

For the launch of the Adamo 

laptop, Dell wanted to position 

themselves alongside other well 

known luxury brands. Working 

with an international team we 

designed a global campaign that 

featured the beautiful design 

details of this highly covetable 

machine.
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Neiman Marcus

Concept Creative	

Concept work for the next-

generation Neiman Marcus 

website. Our goal was to replicate 

the luxury retail experience 

through a combination of high-

touch product imagery, media, 

content, and customization. The 

intuitive interface also featured 

drag-and-drop shopping cart and 

“dressing room” functionality.  

 

Jennifer Koziol p.  09



Audi

2004 A8 L Launch

This newly re-designed car 

needed an intelligently designed 

online advertising campaign 

to generate excitement and 

awareness. The creative solution 

was inspired by the A8 L’s 

innovation, performance and 

luxury to drive users to register. 

Jennifer Koziol p.  10


